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THE C IT IES  ARE  OUR CANVAS





What are cities? What are they made of? Who do they belong to? What impact do 
they have? What do we want them to be?

The answers are complex. Cities are complex. They combine and mix everything 
at once; they are the great human construction that can only arise when 
thousands and millions of us join together. 

Each city is unique; each neighbourhood is unique: a corner in Shanghai cannot 
be replicated elsewhere, nor can the feeling of being inside the New York subway 
or sailing through the alleys of Istanbul.

We started this project thinking about the complexity of cities, thinking of their 
past, present, and future; thinking about our own cities and those from all over 
the world. 

Creating the image of Habitat III meant creating the visual identity of a virtually 
infinite subject. Through exploring this subject, we were drawn to highlight the 
shape of cities, and how each map visualizes the planning (or lack thereof) of 
each city, while at the same time showing the footprint that will be its mark on 
the future. Those are our colourful city patterns.

After the extensive Habitat III process, which included so many events around 
the globe, as a designer, I learned to create a more neutral, global, and flexible 
image that was easy to recognize and represented cities through the lens of the 
key pillars of the New Urban Agenda.

As a creator of images, at last I realized that our artwork has reached a new 
level in which our it no longer represents a personal point of view on the page, 
but it has been expanded to adopt the cities themselves as our largest and most 
important canvas.

Andrea Posada Escobar
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CHAPTER I

BRANDING 
BASIC 
ELEMENTS



INTRO
DUC
TION

The Habitat III Conference was a historic opportunity to change the way we think 
about, manage, and plan cities. Being able to articulate this paradigm shift in very 
clear and compelling terms was crucial.
 
A key element of the onset of the  Habitat III process was the creation of the Habitat 
III visual identity, including graphic design elements and photography, that would 
be able to visually communicate the goal of the Conference to reinvigorate global 
commitment to sustainable urbanization.

The brand became much more than a logo and graphics. It generated a set of 
visual assets that people recognized and learned to associate with Habitat III and 
the New Urban Agenda, as well as a tool that partners could use in promoting their 
role and contribution in the preparatory process. 
 
At first glance, the Habitat III logo may simply come off as an “H” and “III” 
inside a frame. But the narrative behind the creation of the logo enables a 
better understanding and appreciation of how Habitat III’s visual identity truly 
communicated the story of people and cities.



RESPECTFUL OF THE PAST BUT OPEN TO 
SETTING TRENDS FOR THE FUTURE

Creative  I  Experienced  I  Fresh  I  Rethought

WELL-PLANNED AND WELL-DESIGNED

Consistent  I  Effective  I  Memorable   
Mixed-use  I  Sustainable  I  Useful

 
OPEN

Built by all  I  Global  I  Inclusive  I  Multiformat  I  Plural

 
GREEN

Environmentally sustainable  I  Low-carbon impact

THE 
BEGINNING
 

BRANDING OBJECTIVES
  
Clearly communicate the topic of the Conference: sustainable urban 
development and housing. This entailed the creation of a visual identity that 
was sufficiently clear and comprehensive.

Create a brand able to endure a life span of two years. The Habitat III 
preparatory process comprised a series of major official events and activities 
in the lead-up to the Conference for a period of over two years. As such, 
the brand’s core values and logo’s characteristics were designed not only 
for a single event but for a long period, being adaptable and repurposable 
for a wide range of activities without compromising a singular and definitive 
identity.

Create Habitat III as an umbrella brand for hundreds of individual events 
and activities within the preparatory process and the Conference in Quito, 
Ecuador.  

Create a logo capable of accommodating extensive and differentiated 
information — which meant a logo that could integrate details such as 
event title, location, date, etc. all in one image.

Create a visual identity with strong brand recall and able to evoke 
immediate association with Habitat III. The logo characteristics must be 
strong and memorable for all to relate to the image with the Conference and  
therefore with its process.

Create a visual identity that could be easily implemented by a wide variety 
of partners. This entailed the creation of a logo that could be repurposed for 
various uses (print and digital) with easy-to-follow guidelines.

Employ a design in the branding that was able to showcase innovation. This 
entailed the development of a visual identity that was ultimately creative and 
distinct enough to stand out amid a multitude of logos and brands used for 
similar urban issues and initiatives.

THE RESULT
 
The Habitat III visual identity resulted in a consistent and strong institutional 
brand, symbolizing the spirit of bringing together people from all over the 
world around the process of developing the New Urban Agenda.
 
The Habitat III visual identity incorporated principles of the New Urban Agenda 
from the very beginning, the design of all its graphic elements having been 
inspired by what an urban public space is:
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The selected Habitat III logo was conceived as a multipurpose 
logo: adaptable, consistent and flexible. 
 
The logo was built from the basic icon of “H” and “III” (Habitat III). 
Its flexibility calls to mind puzzle games where elements move 
and transform as needed to complete the puzzle.

The logo could be adapted as needed to brand events, 
letterheads, merchandise, and others with the basic symbol “HIII” 
being a consistent element.

It was consistent and easy to identify, yet was able to integrate 
differentiated information depending on what needed to be 
communicated, and  was adaptable to various official events 
of the preparatory process (e.g., Preparatory Committees and 
Regional and Thematic Meetings).

THE 
HABITAT III 
LOGO
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As a United Nations conference, the Habitat III logo is accompanied by the 
United Nations emblem in official and institutional materials, as well as 
outreach and advocacy materials produced by the Habitat III Secretariat.

H A B I T A T  I I I  +  U N
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HOST COUNTRY

HOST COUNTRY

LOCAL PARTNERS



H A B I T A T  I I I  +  U N 
+  H O S T  C O U N T R Y  +  L O C A L  P A R T N E R S
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Aa
Quicksand (titles, subtitles, highlights)

QWERTYUIOPASDFGHJKLÑZXCVBNM
qwertyuiopasdfghjklñzxcvbnm
1234567890

Aa
Accius TOT Light Condensed (subtitles)

QWERTYUIOPASDFGHJKLÑZXCVBNM
qwertyuiopasdfghjklñzxcvbnm

1234567890

Aa
Helvetica Neue LT Std 47 Light condensed (Body text)

QWERTYUIOPASDFGHJKLÑZXCVBNM
qwertyuiopasdfghjklñzxcvbnm
1234567890

Open free fonts that were easy to find, clearly legible, 
and complementary to the visual identity were selected,  
keeping in mind that they would be used by many 
institutions and external partners. These fonts were 
applied in the logo and all Habitat III branding designs, 
and partners were sent font kits when needed to enable 
them to use the same fonts for their own Habitat III related 
communications materials.

F O N T S
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While the Habitat III official logo was used on materials for 
official Habitat III events, the Together Towards Habitat III 
stamp was developed to enable partners to brand activities 
and initiatives they organized or co-organized during the 
preparatory process. It aimed to help those involved in the 
process to raise awareness on their contributions towards the 
Conference and in the development of the New Urban Agenda. 

The Together Towards Habitat III stamp embraced all inputs 
and contributions on the path to Quito, signifying the inclusive 
efforts of the Habitat III preparatory process to involve as many 
voices as possible and bring people together. 

TOGETHER
TOWARDS
HABITAT III
STAMP
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HABITAT III
VILLAGE
LOGO The Habitat III Village had its own logo that was 

shared with organizers of the Village projects 
during the Conference. It is composed of shapes 
similar to houses interconnecting to form a village.
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G R A P H I C  S U P P O R T

“In the history of cities, successful urban development has not been possible 
without an organized physical layout and a system of street interconnectivity 
within cities. Since ancient times, streets have played a critical role in cities, 
connecting spaces, people and goods, and thereby facilitating commerce, 
social interaction, and mobility. Streets, plazas and designed public spaces 
have contributed to define the cultural, social, economic, and political functions 
of cities. They were – and continue to be – the first element to mark the status 
of a place, from a chaotic and unplanned settlement to a well established town 
or city.” —Dr. Joan Clos, Secretary-General of the Conference
 
The principal graphic element of the Habitat III visual identity was based on 
city patterns, which aimed to convey the rationale of the Conference: urban 
systems. 

The use of city patterns was a graphic instrument to show that no two cities are 
the same, while highlighting streets and public spaces as the core target when 
thinking of a new urban paradigm.

A city pattern graphic element was created for each city that hosted a major 
official event in the Habitat III process (Regional and Thematic Meetings, 
Preparatory Committees, and the Conference itself). It provided a strong 
identity for each of these events while at the same time highlighting the urban 
grid in which these events took place. 

Like a city, the graphic elements employed by the Habitat III visual identity were 
flexible and modular yet consistent in design.

THE CITY
PATTERN
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TEL AVIV, ISRAEL
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MONTREAL, CANADA
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JAKARTA, INDONESIA
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CUENCA, ECUADOR
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ABU DHABI, UNITED ARAB EMIRATES
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ABUJA, NIGERIA
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MEXICO CITY, MEXICO
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PRAGUE, CZECH REPUBLIC
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BARCELONA, SPAIN
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SURABAYA, INDONESIA
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PRETORIA, SOUTH AFRICA
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TOLUCA, MEXICO
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QUITO, ECUADOR
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NAIROBI, KENYA
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Unique, vibrant, and memorable images of cities, 
showing their plurality, public spaces, and daily life were 
predominantly used for official communications and 
informational materials. On the next pages are some 
examples of how photos were used in combination 
with other graphic elements (fonts, shapes, logos) for 
different Habitat III materials.

PHOTO
GRAPHS
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Istanbul, Turkey - OPIS Zagreb ©
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SOCIAL MEDIA POSTCARDS



Depictive and playful illustrations were used 
in Habitat III outreach and mobilization to 
communicate Habitat III principles and concepts 
of the New Urban Agenda, deviating from the 
look and feel of the city patterns used in official 
and institutional materials, which were visually 
more rigid and urban-centric. 
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LEARN 
MORE ABOUT 

MY CITY 

2016
Resolution

#Urban2016 #Habitat3 
habitat3.org

ENGAGE 
WITH OTHERS 

TO MAKE LIFE IN  
CITIES MORE 

2016
Resolution

INCLUSIVE, SAFE, 
RESILIENT AND 
SUSTAINABLE

#Urban2016 #Habitat3 
habitat3.org

CONTRIBUTE TO 
GET AN INCLUSIVE 

AND UNIVERSAL 
NEW URBAN 

AGENDA

2016
Resolution

#Urban2016 #Habitat3 
habitat3.org

REPEAT 
EVERY 3 WORDS 

UNTIL I GET A GREAT 
BUNCH OF COLLEAGUES 

AND FRIENDS TO GO WITH 
TO QUITO IN OCTOBER

2016
Resolution 

 

#Urban2016 #Habitat3 
habitat3.org
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“A Wish for My City” was an interactive engagement tool set up at the beginning of 2017 which  
enabled the public to design postcards and write a letter or wish to their city about how they envisioned 
its path to becoming a place for positive change.
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In the run-up to the Conference, the Habitat III 
communications campaign was launched to create 
awareness among a broader audience about the New 
Urban Agenda and its principles: cities that were safe, 
participatory, resilient, inclusive, compact, and sustainable. 
It used a visual identity that was fresh, vibrant, and people-
centered.

THE 
HABITAT III
COMMUNICATIONS
CAMPAIGN
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Based on the Quito city pattern, a new pattern was 
developed for the campaign and included city elements 
apart from the urban grid — elements common to many 
cities around the world (e.g., people sitting on a park 
bench, children’s playgrounds, trains, schools, houses). 
This new city pattern’s design was also inspired by 
Andean patterns and symbols found in both the country’s 
traditional fabrics and much of the city’s infrastructure.

THE ALIVE 
CITY PATTERN

CITY PATTERN 
COLOURS

Three colours from the main Habitat III 
palette were used for the Habitat III Citizens 
city pattern. These were based on the 
sacred colours of Ecuador’s pre-Columbian 
indigenous cultures, each one symbolizing 
different values.

Energy, strength, 
brotherhood, and 

solidarity 

The celestial world, 
political and cultural 
organization

Earth, intellectual 
development
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Visual identity guidelines were created for two main 
types of Habitat III events—official high-level meetings 
such as the Regional and Thematic Meetings and the 
Preparatory Committees (PrepComs); and engagement 
and advocacy activities like Urban Breakfasts, Urban 
Walks, and Urban Journalism Academies—in order to 
preserve consistency of the Habitat III brand. 

VISUAL 
GUIDELINES 
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FINANCING URBAN DEVELOPMENT: 
THE MILLENNIUM CHALLENGE
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OPPORTUNITY TO 
ENGAGE AND SHOWCASE

SIDE EVENTS
Side events provide a platform for national, regional and local governments, civil society 
organizations, parliamentarians, research and academia, grassroots organizations, women, 
children and youth groups, businesses and industries, foundations and philanthropies, 
professionals, trade unions and workers, farmers, indigenous people, media, older persons 
groups, and intergovernmental organizations to present research, projects, signing of 
agreements, book launches, and the like on topics of relevance to housing and sustainable 
urban development.

These hour-long sessions are  an opportunity to share data, knowledge, and initiatives in an 
effort to advance on the implementation of sustainable urban development in cities and 
towns around the globe.

The call for Side Events is open at www.habitat3.org/prepcom3

EXHIBITION
Member states, stakeholders, and organizations advocating housing and sustainable urban 
development are invited to participate at the exhibition, which aims to inspire visitors to 
consider the overall theme of housing and sustainable urban development while learning 
about many new urban initiatives.

The PrepCom3 Exhibition will run from 8:30 a.m. to 18:30 p.m. daily from 25 to 27 July. 
Those interested in participating as an exhibitor should apply following the call for Exhibitors 
available at www.habitat3.org/prepcom3

PARALLEL EVENTS
A number of parallel events related to the sustainable urbanization will take place within and 
outside of the United Nations. During PrepCom3, the programmes and projects, as well as 
global and regional networks of partners, can use this opportunity to meet and advance the 
debate on the New Urban Agenda. 

REGISTRATION 

All participants must register prior to the meeting to be 
allowed access. Registration can be done via the conference 
website www.habitat3.org/prepcom3

For further information please contact 
the Habitat III Secretariat 

Two UN Plaza DC2
9th Floor, New York, NY, 10017
www.habitat3.org 
habitat3secretariat@un.org
habitat3prepcom3@un.org 

NEWSLETTER
Sign-up for the newsletter and be the first

to ewceive news and updates about Habitat III
www.habitat3.org/H3Newsletter

SOCIAL MEDIA
Join Habitat III Social Media communities to get the
latest articles, photos, videos and events updates

WE ARE USING #H3PREPCOM3 IN SURABAYA! 
SEE YOU THERE AND ONLINE! 

FOLLOW US ONLINE A
ND GET UPDATED!

The United Nations General Assembly, in Resolution 67/216, established a Preparatory Committee 
(PrepCom) to carry out the preparations for the conference. It will host three meetings (PrepCom1, 
PrepCom2, and PrepCom3) before the opening of the Habitat III Conference. PrepCom1 was held 
in New York, at the United Nations Headquarters, from Wednesday, 17 September to Thursday, 18 
September 2014. PrepCom2 was held in Nairobi, Kenya, from Tuesday, 14 April to Thursday, 16 
April 2015.

The third session of the Preparatory Committee of Habitat III—PrepCom3—will be held in 
Surabaya, Indonesia, from Monday, 25 July to Wednesday, 27 July 2016.

“The preparatory meeting will be the last opportunity for the governments and other stakeholders throughout 
the world to raise their concerns on the issues and challenges in urban development. Further, this meeting will 
provide the arena to reach a common ground on the New Urban Agenda, which will be decided at the Habitat 
III Conference in Quito, Ecuador” 

M. Basuki Hadimuljono
Minister, Ministry of Public Works and Housing, Republic of Indonesia.

The third session of the Preparatory Committee of Habitat III—PrepCom3—will be held in 
Surabaya, Indonesia, from Monday, 25 July to Wednesday, 27 July 2016 at the Convention and 
Exhibition Hall Grand City Convex Surabaya, while certain Parallel Events might occur at another 
location before and after the PrepCom3. Venue of the meeting is located 22 km from the Juanda 
International Airport.

More information about the venue, and exact location, available on the website: 
www.grandcitysurabaya.com

ABOUT PREPCOM3 

DATE & VENUE 

Habitat III, the United Nations Conference on Housing and Sustainable Urban 
Development, will take place in Quito, Ecuador in October 2016. In resolution 66/207 and 
in line with the bi-decennial cycle (1976, 1996 and 2016), the United Nations General 
Assembly decided to convene the Habitat III Conference to reinvigorate the global 
commitment to sustainable urbanization, to focus on the implementation of a New Urban 
Agenda, and to build upon the Habitat Agenda of Istanbul in 1996. The Conference 
welcomes the participation of all Member States and relevant stakeholders including 
parliamentarians, civil society organizations, regional and local government and 
municipality representatives, professionals and researchers, academia, foundations, 
women and youth groups, trade unions, and the private sector, as well as organizations of 
the United Nations system and intergovernmental organizations.

ABOUT HABITAT III 

Dr. Joan Clos 
Secretary-General of the United Nations Conference on 
Housing and Sustainable Urban Development (Habitat III)

«The Conference is a unique opportunity for rethinking the Urban Agenda in which 
governments can respond by promoting a new model of urban development able to integrate 
all facets of sustainable development to promote equity, welfare and shared prosperity.» 
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URBAN WALK PROGRAMME

URBAN WALK SOCIAL MEDIA POSTCARD 
AND FACEBOOK BANNER
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A Parallel Event of

GUIDELINES FOR PARALLEL EVENT 
ORGANIZERS ON OUTREACH EFFORTS & 
USE OF THE HABITAT III LOGO

We are pleased to know that you will be hosting a Parallel Event at the United Nations 
Conference on Housing and Sustainable Urban Development (Habitat III) being held in 
Quito, Ecuador, from from 17 to 20 October 2016, with programme events in the 
run-up to the conference starting 15 October.
Congratulations!

In the spirit of communicating as one, and for all our outreach initiatives to invoke 
partnership and collaboration, we suggest the inclusion of the hashtags #Habitat3 
and #NewUrbanAgenda in your social media posts and other relevant online content 
promoting your Parallel Event in the run-up to and during the Habitat III Conference. 
Kindly tag us (@Habitat3UN for both Facebook and Twitter) in your posts about your 
Parallel Event as this will enable us to cross-promote your content on official
Habitat III social media pages and online platforms, as well as serve a wider audience 
in finding more information about your Parallel Event. 

If you wish to incorporate the Habitat III  branding along with your own on printed or 
digital materials promoting your Parallel Event at Habitat III, please find the branding 
kit here. 

This kit, which shows examples of how to implement our logo, has been prepared to 
aid participating organizations in the preparation of their promotional materials 
related to their Parallel Event. Incorporating Habitat III branding should be done in a 
way that is consistent with the Habitat III visual identity. 

You'll also find that each set of logos, available in the six official UN languages, has 
three versions, each one comprised of two elements: the Habitat III logo and a stylized 
border using a city pattern. Please keep the integrity of these elements and refrain 
from deconstructing (e.g., taking the elements out of the box, or changing the 
arrangement of the elements in the box). 

Kindly send all promotional materials including banners, flyers, invitations, and press 
releases that contain Habitat III branding for review and approval to 
habitat3media@un.org. It is strongly recommended that materials with Habitat III 
branding not be printed prior to receiving approval. Please allow 5 business days for 
the approval to be processed.

The Habitat III Secretariat expresses its gratitude for your continuous support and your 
participation at the Habitat III Conference.

See you in Quito!
Be a Habitat III Citizen.

C

M

Y

CM

MY

CY

CMY

K

Parallel Events_Guidelines_H3logo.pdf   1   5/24/17   10:39 AM

C

M

Y

CM

MY

CY

CMY

K

nuf.pdf   1   5/24/17   10:32 AM



-8
6

-
P
R

IN
T

E
D

 A
N

D
 D

IG
IT

A
L 

P
R

O
M

O
T

IO
N

A
L 

M
A

T
E
R

IA
LS



-8
7
-

D
U

R
IN

G
 T

H
E
 P

R
E
P
A

R
A

T
O

R
Y

 P
R

O
C

E
S

S

HABITAT III BROCHURE



-8
8

-
P
R

IN
T

E
D

 A
N

D
 D

IG
IT

A
L 

P
R

O
M

O
T

IO
N

A
L 

M
A

T
E
R

IA
LS

HABITAT III LEAFLETS



-8
9

-
D

U
R

IN
G

 T
H

E
 P

R
E
P
A

R
A

T
O

R
Y

 P
R

O
C

E
S

S

C

M

Y

CM

MY

CY

CMY

K

Brochure A3.pdf   1   5/25/17   12:38 PM

C

M

Y

CM

MY

CY

CMY

K

Brochure A3_2.pdf   1   5/25/17   12:40 PM



-9
0

-
P
R

IN
T

E
D

 A
N

D
 D

IG
IT

A
L 

P
R

O
M

O
T

IO
N

A
L 

M
A

T
E
R

IA
LS

C

M

Y

CM

MY

CY

CMY

K

Summary Compilation.pdf   1   5/25/17   2:29 PM

P
R

E
P

C
O

M
2

 / P
R

E
P

C
O

M
3

 
S

U
M

M
A

R
Y

 C
O

M
P

IL
A

T
IO

N
S



-9
1-

D
U

R
IN

G
 T

H
E
 P

R
E
P
A

R
A

T
O

R
Y

 P
R

O
C

E
S

S

C

M

Y

CM

MY

CY

CMY

K

expo quito.pdf   1   5/25/17   2:42 PM

HABITAT III / PREPCOM3
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PREPCOM3 EXHIBITION BOOTH (SURABAYA, INDONESIA)
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IN THE SIX UN OFFICIAL LANGUAGES
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As an initiative to invite people to participate in Habitat III, as well as 
to promote the six principles of the New Urban Agenda—compact, 
sustainable, safe, resilient, participatory, and inclusive cities—
Habitat III branding was prominent at Quito’s international airport 
and areas surrounding the Conference venue. For taxis, buses, 
bus stations, public spaces, and banners around Quito, Habitat III 
Citizens campaign illustrations were used to facilitate a broader 
understanding of the six principles.

CITY
BRANDING 
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Sustainable use of materials and reusability were a few of the criteria 
in the development of event signage and branding. Synthetic and 
plastic were limited in producing the materials, and a preference was 
placed on the use of wall paint, textile, and wooden frames with paper.
Signage within the venue was based on the concept of a public 
transportation system, where each floor was depicted as a public 
transport “route” using different colours. Branding in the Conference 
venue used graphics, photographs, and patterns that showed the 
process of Habitat III, including images of cities that hosted official 
events and photos that documented different events within the 
process. 

EVENT 
SIGNAGE
AND 
BRANDING
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MODULAR INFORMATION POINTS MADE WITH METAL AND WOOD WERE  SPREAD THROUGHOUT THE CONFERENCE 
VENUE AND CONCEPTUALIZED AS POP-UP PUBLIC SPACES. 
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The sustainable use of materials was one of 
the criteria in the development of Habitat III 
merchandise. The resulting products had simple 
designs and were functional and reusable. 
Another goal in the design and production of 
the merchandise was to work directly with local 
suppliers who provided consistent and creative 
ideas in search not only of materials but also 
craft techniques for the creation of the products.

MERCH
ANDISE 
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KIT DELEGATES BAGS WITH NOTEBOOK POSTER/COVER, PIN AND PENCIL
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THE UNITED NATIONS VOLUNTEERS UNIFORM HAD A TRADITIONAL 
DESIGN AND WAS MANUFACTURED BY LOCAL ARTISANS

H A B I T A T  I I I  V O L U N T E E R S
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THE KIT FOR THE VOLUNTEERS INCLUDED THE TRADITIONAL SHIRT AND 
A BAG WITH A NOTEBOOK, A PEN, PINS, A KERCHIEF AND A SWEATER
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T H E  S Q U A R E

City squares, plazas, streets, and, by extension, 
public and common spaces are the most valuable 
asset of every city and town. 

The New Urban Agenda visual identity employs a 
square to represent where the New Urban Agenda 
is transforming into action. It is symbolic of a 
public area where the values of the New Urban 
Agenda are alive.

 

T H E 
S T A N D A R D 
L O G O

The New Urban Agenda was developed following a broad and 
participatory process that included voices from a variety of urban 
contexts in order to reach a global agenda addressing a wide range 
of urban challenges.

Now is the time for identifying and acting on priorities for each urban 
environment. Sustainable urbanization is not a unique model. Reaching 
sustainable urbanization is an open process for implementing a set of 
well-addressed actions by a wide range of urban actors, which differs 
according to each context.

A visual identity conveys meaning through colour, shape, size, and 
other symbolic graphic elements. As such, the New Urban Agenda 
branding was developed to be as diverse, participatory, and inclusive 
as the process that it represents.

There are two logo alternatives available when branding your 
work in implementing the New Urban Agenda: a standard logo 
and a do-it-yourself (DIY) logo, both of which can highlight and 
create brand recall for the work of United Nations agencies, 
different levels of government, intergovernmental organizations, 

non-profit organizations, and private sector entities.
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B R A N D I N G  V A L U E S

Co-Creation
Diversity

Innovation
Networks

Participation
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Create your own graphic element 
and place it in this area.

If you want to keep a white 
backgroud, use our template and 
do not keep the dashed line.

Keep this area in mind when 
customizing your New Urban 
Agenda logo. Do not alter the 
New Urban Agenda square.

( D I Y  E X A M P L E S )
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T H E  W A V E S
T O G E T H E R  I N  A C T I O N

The energic waves are a graphic element that may accompany 
the NUA Standard Logo. The Waves show the dynamism of 
different actors implementing the New Urban Agenda.

This graphic element of the wave may only be used when 
applying the Standard Logo. 

The energetic waves are a graphic element that may accompany the New Urban Agenda standard logo. 
The waves show the dynamism of different actors implementing the New Urban Agenda.

This graphic element of the wave may only be used when applying the standard logo.
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Andrea Posada Escobar is from Itagüí/Medellín, Colombia. She began drawing each day on wood 
and paper with markers while studying film direction in Buenos Aires. At the age of 20, she decided 
to become an illustrator and began contributing to different publications from Argentina, Colombia, 
Mexico, Spain, and the United States, and later she was awarded grants from artists’ residencies in 
Austria, China and the Republic of Korea, as well as national grants from Colombia, which supported 
her personal art projects in different towns in Venezuela and South Korea. While working as a freelance 
illustrator in different projects, Ms. Posada started to combine drawings with graphic design to create 
the visual identity of city-scale projects like the National Urban Forum of Colombia, the seventh session 
of the World Urban Forum, and the public bike system in Medellín. In 2014, she began working with 
the United Nations to create the image of Habitat III.
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